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What is Roland Cloud ?
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Big Promise: Fun with music for life

Roland Cloud T&¥#%Z— & EDHEK(C

Active Customer
in the MI Market LTV? per person

A v

* *

10 ACONFEISHERDH TG

> Time
Purchase

1 The report of a major consulting firm 2 Life time value
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How to achieve the Goal?

Connectivity

Connect all Electronic
Musical Instruments to
on-line

Contents & Services

Provide Contents &
Services on Roland Cloud

Alliance/M&A

Utilize 3™ parties for
speeding up and
expansion




How to achieve the Goal?

Connectivity

Connect all Electronic Musical Instruments to on-line
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[Market Volume]

1 Our view
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Product Life Cycle of Connected device'

Generative Al Smartphone
g Cloud etc Game console ® Computer
5G—7G ® ®
Metaverse
Home Electronics @
Musical Instruments
o
Introduction Launch Maturity Decline

[Time]
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90%

of our sales
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E. Drums E. Piano

#1 #2

Synthesizer
#1

Guitar Amp Guitar Effect

#2 #1

3. Cloud System

Continuous evolution
since 2017

Consolidated
User Account

Integrated

Platform

Scalable,

Expandable
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Synthesizer

1 Our estimation
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Cloud-Ready Products D@k LbEIEX
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2016 2023

Synthesizer sounds, Expansions
and OS Upgrades

Expand supported models and Provide utility and

the quantity, variety, & value “edutainment” for pianists

of Cloud contents. via Cloud-connected apps.

GP series & Mobile App

Build bridges between
acoustic and electronic with
Roland Cloud.

13



How to achieve the Goal?

Contents & Services

Provide Contents & Services on Roland Cloud
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Roland Cloud®Core value
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Roland Cloud

Grow Play Create Communicate
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All musicians want  Playing and Every music lover has Connection, sharing,
to improve their performing musicis  the desire to create.  and collaboration is
skills. uniquely pleasureful. deeply satisfying.
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SolutioniZ{EDES

Creation
/Synth

Drums Piano/Key Guitar

Communicate
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2024

Bl Available
_| In Progress (partially available)
_| Planning

2023
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[Adoption of Cloud Service ] High

Synthesizer

‘ Roland Cloud established in
Synthesizer category.

[MI Market size]

_—— 4

Small «
Apply Know-how

Drums
Piano

i High Growth Area
i Guitar




How to achieve the Goal?

Alliance / M& A

Utilize 3 party for speed up and expansion
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Alliances / M&AZERAU. Y—ERiEbNZbliE

Inhouse Development Inhouse / Alliance / M&A

2Roland x ddw
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Zenbeats etc..,.

(Software/Hardware)
DAW etc..

V-Drums
(Hardware) J FUIZﬂSéhL’: o (Hardware)
Electronic Drums DWO)TJ—ZT'f“Ja'U"jJ I\ Convertible Drums

(Acoustic and Electronic)
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Alliances / M&AZEAL. Y—ERENZIE

Inhouse Development Inhouse / Alliance / M&A

Roland X A AMADIUS COD:
BELERAIRFERHT

Cloud Subscription
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BRIDGE CAST/BGM CAST

(Hardware + App)
Gaming Audio Mixer
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Education App ¢
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Roland's Long-Term Vision

ROLAND WILL BE THE WORLD
LEADER IN MUSIC CREATION"

WE WILL ACHIEVE THIS BY

INSPIRING THE HEARTS AND MINDS
OF MUSIC LOVERS AND CREATORS
EVERYWHERE

1 Music Creation& (B ZEBNEDH TR, FEFEEDPIOL. HETILHFEZSD 29



Roland Cloud EEBET “The World Leader in Music Creation”A\
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Contents & Services Customer Registration [2023]

Roland Account

2.7M+

Roland Cloud User

1 .2M+
' Paid User
éReach to- 102+.
= 97% ,
Subscriber
Cloud-ready Products 26K+

{

User Data Analysis
“Customer 360 View"

23



Hardware Providerh*5SExperiences Provider\i{b
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Connect with people from
around the world
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